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We planed and directed 10 days limited promotion event
“NAMACHA URBAN PICNIC” to propose a new way of
drinking NAMACHA (a brand of bottled green tea). We
collaborated with the Stephane Danton (a founder of
flavored green tea brand “Ocharaka” ) as a supervisor and
made some special Namacha drinks with flavored tea syrup,
added some fruits and herbs. The event promoted a new
aspect of NAMACHA for high sensitive woman consumers,
and it got viral on SNS and the other media.



